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Germany, the “Land of Ideas”, is threatened by infringements of intellectual property 
rights (IPR) or rather counterfeiting. There are many activities fighting piracy 
managed by companies, organizations, federations, and governmental organs but 
there is no examination of related activities at universities and research institutes so 
far. The approach of this thesis is therefore the inspection of university curriculums 
of top universities in Germany regarding the range of seminars mentioning IPR or 
counterfeiting issues, as well as a compilation of associated research activities at 
German universities and research institutes. The analysis of this investigation 
concludes that activities in the field of teaching have been neglected so far. By 
contrast, there are several research projects; most of them are part of the program 
“Research Offensive against Product Piracy”, funded by the German Federal 
Ministry of Education and Research. This thesis presents the counterfeiting-related 
activities of German universities and research institutes in detail and demonstrates 
how these institutions contribute to Germany’s fight against piracy.  
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